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NEW ERA OF SEARCH

Welcome to the New Era of Search for
Cleaning Services

In the past, the goal of digital marketing was simple: rank #1
on Google, “Cleaning Flooring Sydney” or “Garage Clean-
ing Melbourne,”’and the cutomers would come. That era is
Over.

SEO DOMINANCE

Google: The Algorithm's Apex

Today’'s consumers don't follow funnels. They follow instincts. They
decide what to buy, who to trust, and which brand to believe in, not
by searching, but by determining in micro-moments scattered

across TikTok, Reddit, Amazon, YouTube, GPT, and other platforms,
most businesses still don't optimize for.

This shift has left many brands feeling invisible, even if they're tech-

nically "winning" the SEO game.
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Here’s the truth:

Ranking doesn't matter if you're not part of the conversation where
decisions happen.
This guide will help you break free from the Google Trap and build

visibility + trust across all the platforms where flooring choices
are made.

Who This Book Is For

This eBook is built specifically
for:

e Cleaning business owners are
frustrated with getting website

traffic, but no phone calls

e Contractors & installers are
tired of chasing leads and
racing to the bottom on price

* Resin flooring brands & distrib-
utors looking to stand out in

Australia’'s competitive con-

struction market

* Marketing teams & agencies
serving the Cleaning and deco-

rative concrete industry
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_ WHAT You wiLL
£\  LEARN?

What You’ll Learn:

e Why traditional SEO alone won't keep your Cleaning business

growing in 2025+
e How Australian homeowners, builders, and businesses actually
choose flooring contractors

* What “Search Everywhere Optimization” means for the Cleaning

industry
* How to position your Cleaning projects on TikTok, Instagram, You-

Tube, Reddit, Google, and Al tools

e The RICE Framework for prioritising your online presence
e How MV Digital IT Solution helps Cleaning contractors dominate

decision moments in Australia

Ready to shift from search visibility to
decision validation?
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CHAPTER1

The Death of Search
As You Know It

by Apu Aich

Why Winning Google Doesn’t Mean Winning
Cleaning Customers in Australia

For over two decades, digital marketing revolved around one simple

mMantra:

“If you're not on page one of Google, you don't exist”
So we optimized. We built backlinks. We tweaked meta

descriptions. We hunted keywords like treasure. And it worked until
it didn't

The Reality in 2025

Today, even the #1 Google result might not move the needle. Why?

Because Google is no longer the only place people search or even the
most important.
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Only 27% of searches now happen on Google.

The other 73%?

73%

27%IIII

Spread across TikTok, YouTube, Reddit, Amazon, Instagram,
podcasts, and Al tools like ChatGPT.

What This Means

Consumers don't start with search. They start with exposure.A video.
A comment. A review. A chatbot response. A friend’s post.

Each one is a decision-making moment. And they
happen:

e On TikTok, in a 30-second service

review

e |n a Reddit thread from a real

user

e |n a GPT answer that mentions

one brand and forgets the rest
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e I[In an Amazon review from a

stranger that "feels" trustworthy am azon

e In a podcast where someone casually

references your competitor

All before they even Google your name.

Welcome to the Decision-First Era

This shift isn't just about technology—it's about psychology. We've

moved from

e Funnel thinking » Fragmented moments
o Keyword rankings -» Trust signals

e Search engines » Decision engines

And here’s the Kkicker: if you're only optimizing for search

visibility, you're completely invisible in these new decision spaces.
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The Google Trap

Too many Cleaning Businesses fall into what we call the Google Trap

“Our traffic is good, our rankings are strong, but our conversions

That's because traffic without trust is meaningless. Visibility without

validation is a vanity metric

And yet, thousands of Cleaning businesses keep doubling down on
SEO tactics from 2015 in a world that now decides in seconds via
swipes, threads, and Al.

Time to Evolve

This doesn’t mean Google is dead.

It means Google is just one part of a much larger

decision ecosystem.
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Your job as a Cleaning business owner?

Stop relying only on Google rankings and start building a presence in
the real places where Australians are choosing Cleaning services—on
Instagram, TikTok, YouTube, Reddit, and even Al tools like ChatGPT.

In the next chapter, we'll explore exactly what these “decision mo-
ments” look like for Cleaning businesses—and how they've perma-
nently reshaped the way Australian homeowners, builders, and busi-

ness owners decide who to trust with their floors.

CHAPTER 2

The Rise of the Decision
Moment

Understanding Where and Why Australians Choose
Cleaning Services Today

In 2025, attention spans are short, trust is fragile, and
options are endless. People don't follow a linear path from awareness

to purchase. They make snap decisions based on micro-interactions:

e A homeowner sees a before-and-after photo of an Cleaning garage

floor shared in an Instagram story.
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e A builder bookmarking a LinkedIn post about durable Cleaning for

warehouses.

e Arenovation influencer casually mentions a local Cleaning company

in Sydney during a YouTube video.

e An Al chatbot recommending your competitor in Melbourne

because their Google reviews were stronger.

What Are Decision Moments?

Decision Moments are split-second, trust-driven judgments

consumers make before they even visit your site.

They can happen:

1. Socially (TikTok, Instagram, YouTube
Shorts)

2. Collectively (Reddit, Quora, niche
forums)

3. Algorithmically (ChatGPT, Google's

Al snippets, Amazon’s recommen-

dation engine
4. Passively (Word-of-mouth, podcast

mentions, reviews, affiliate links)

Why Decision Moments Matter
Because modern buyers don’t search to explore they search to

confirm. By the time someone hits your homepage, they've already:
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e Formed an impression of your
brand
e Decide whether you're credible

e Compared you to 3+ alternatives

All based on external moments you don’t control but can influence.

From Funnels to Footprints

The marketing funnel 1s otficially broken.

Instead of: Awareness - Interest » Consideration - Purchase,

we now see: Exposure - Micro-validation - Decision >
Search to confirm -» Click or ignore

That's why your website isn’t the first impression it's the last check

before commitment

The New Rule of Influence

To win in this new landscape as a Cleaning business, you must:

¢ Be mentioned in conversations, not
just ranked in queries.

e Appear in decision-making tools
(like Al, shopping feeds,
social reviews).

e Be validated by third parties, not

just your own blog.

The next chapter will explore how Al has changed the way consum-

ers get answers and why your SEO strategy must evolve now.
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CHAPTER 3

How AI Has Rewritten

the Search Game
by Apu Aich

In a world where someone asks ChatGPT, “Which Australian Cleaning
flooring company is best for garages?” and gets a single, trusted

answer in seconds...

Why would they scroll through 10 Google listings or
directories?

In a world where people ask ChatGPT “What's the best
mattress for side sleepers?” and get an answer in 4 seconds...
Why would they ever scroll through 10 Google results?

The AI Advantage

Al tools (like ChatGPT, Gemini, Claude, and Perplexity) don't
show 10 options. They show one curated answer—and often

reference just 1-3 brands

If you’re not in that answer, you don't exist. Period.

Al = Intent + Compression

Al doesn’t change what people search for—it changes how fast they

decide.
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Fewer steps. Less noise. Faster trust.

The Risk of Missing the Al Cut

If you're not training Al tools with:

* Clear, structured product data
e Consistent brand mentions across the web

e External validation (reviews, PR, authority content)
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How to Optimize for AI Discovery

Winning the Al race for your Australian Cleaning business means:

e Creating a strong brand entity (not just a page about “Cleaning
flooring”)

* Feeding Al tools structured data: service descriptions, FAQs, proj-
ect galleries, and client reviews

* Being cited across forums, local directories, trade communities,
and trusted Australian blogs

The next chapter will show how to
intentionally create these mentions and moments,
so your Cleaning business is seen and trusted
where buyers make decisions.
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CHAPTER 4

Create Once, Influence Everywhere
by Apu Aich

The New Distribution Playbook for
Trust-Driven Cleaning Brands

We used to measure success by traffic. You'd write a blog post, share

it on Facebook, maybe boost it with some ads, and wait for Google to
index it.

Today?
That same blog post is just a starting point. If your content doesn’t
move across platforms, into the conversations buyers are already

having, it dies silently no matter how “SEO optimized” it is.

Let’s take a simple idea;:
P

"5 Signs Your Garage or Commercial Floor Needs an Cleaning Up-

grade"
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This single idea can now become:

e A 60-second TikTok or Instagram Reel showing
before-and-after floor transformations

e A Reddit or forum answer in local DIY, construction,
or builder communities, with photos

e A short YouTube video breakdown of a recent Clean-
ing project, including materials and process

e A carousel on Instagram or LinkedIn highlighting key
benefits and safety tips for cleaning floors

¢ A ChatGPT-friendly FAQ markdown list for homeown-
ers or businesses asking about cleaning flooring

e Ablog post on your website with detailed FAQs and project tips

e A Quora or local community reply to common questions about cleaning floor
installation

e A podcast segment or ad featuring customer success stories

Same message. Different formats. Multiple entry points into trust and visibility.

The Create Once, Influence Everywhere
(COIE) Framework

COIE means you design content like a network, not a single asset.

Here’s how it works:
1. Start With One Core Idea
A pain point, question, or experience your audience cares deeply
about.

2. Fragment the Format

Turn it into 7+ native versions for where people already spend
attention.

3. Contextualize It

Don't just repost. Adapt for tone, culture, and trust expectations on
each platform.
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4. Decentralize It

Let others carry your message—via creators, curators, Al tools,
comment sections, or even meme pages.

5. Track Decision Signals, Not Just Clicks

Comments, mentions, saves, shares, screenshots these now
matter more than raw traffic.

Why This Works

Each touchpoint adds social proof and platform-specific trust.

People now see you in multiple places before they need you.

So when is it time to search?

They already recognize your voice.
They've already heard your name.

They trust you—before your homepage ever loads.

Tools That Support This Strategy

e Descript - for repurposing video/audio

¢ Notion or Airtable - to manage multi-format campaigns
e Opus Clip / Captions.ai - fast video edits with captionst
e Typefully / Hypefury - for X (Twitter) distribution

e Repurpose.io — automate TikTok » Reels » Shorts

e ChatGPT - to rewrite/adapt tone & platform formatting

This is not about creating more content.

It's about creating one strong signal—and letting it echo everywhere
decisions are made.
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CHAPTER5

Build the Minimum Visible
Platform (MVP)

by Apu Aich

The Simplest System for Showing Up
Everywhere

You don’'t need to be everywhere. You just need to be findable in the

places your potential Cleaning clients look first.

The goal is to build your Minimum Visible Platform
(MVP): A small set of high-impact profiles that:

e Rank in search for Australian Cleaning services
¢ Communicate your expertise and value quickly

e Show proof of quality projects fast

Google

, ol Search Console
/

—— P
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For most Australian Cleaning businesses, 3—5 key
platforms are enough:

e Personal website or landing page - showcasing residential, commer-
cial, and industrial Cleaning projects in Australia

e Google Business Profile — optimized with photos, reviews, and service
areas

e LinkedIn - for connecting with builders, contractors, and commercial
clients

e Facebook/Instagram - visual platforms for showing transformations,
reels, and customer testimonials

e Optional: YouTube or TikTok - for tutorials, project walk-throughs,
® 9 0Odx

e Match the keywords your target clients search for, e.g., “Cleaning

and before/after videos

Each one should:

flooring Sydney,” “Garage Cleaning coating Melbourne,” or
“Commercial Cleaning floor Brisbane”

* Show proof in 5 seconds - before/after photos, video clips, or
testimonials

e Make it clear how to hire/contact you - include phone, email,

and a quick inquiry form
CHAPTERG

The Invisible Middle

by Apu Aich
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Why Buyers Don’t Convert on the First Click
Anymore
Let’s kill the myth:

“If someone doesn’'t convert immediately, they're not interested”

Not true.
They're just not ready yet.

Modern buyers don’t move from:

They wander through the invisible middle—a
space filled with:

e Reviews

e Forums

e YouTube comments
e Reddit threads

e TikTok duets

e Private chats

e Search engines

e Al summaries

* Even screenshots in group messages

And guess what?

They're forming impressions in all of them.
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What is the Invisible Middle?

It's the messy, non-linear discovery phase where buyers:

e Verify what they just heard

Ask peers

See how others reacted

Search for comparisons or complaints

Look for “signals” of credibility beyond your site

They’re not “bouncing.”

They're investigating but you don't see it on your dashboard.

You Can’t Track It—But You Can Influence It

You won't find these in your analytics:

e Saw your product mentioned in a TikTok comment,
Googled you, then asked my friend in Slack”

e “Read your blog, then asked ChatGPT if you're legit”

e “Heard your brand on a podcast, saved it, forgot for

3 weeks, then saw it again in a Twitter reply”

But this is how trust is built now

’

Your job isn’t to trap them in a funnel.

It's to show up in the messy middle so that no matter
where they look, you're present and consistent.

T
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How to Build Trust Across the Middle

1. Be Referencable in Every Channel
Make sure your Cleaning business is searchable, mentionable, and
linkable across platforms your clients use:
e Reddit (forums discussing home renovations, industrial
flooring, or DIY projects)
e Twitter/X (share project updates, tips, or client wins) »
e YouTube (showcase Cleaning transformations, tutorials, or
case studies)
e TikTok (quick before/after clips, time-lapse projects) —

e Google (local business listings, maps, and directories) —
A —

* ChatGPT (ensure your business info, reviews, and struc-
tured content are available for Al tools)
e Review platforms (ProductReview.com.au, Google Re-

views, Houzz, etc.)

2. Let Others Carry Your Message

UGC (user-generated content), client reviews, contractors’ referrals, and
content shared by creators or curators build trust faster than self-promo-
tion. People trust people—leverage that.

3. Create “Search Catchers”

Build content that addresses real client queries and decision moments,
such as:

e “|s [Brand] Cleaning flooring legit in Sydney?"“[brand] vs [competitor]”

e “[Brand] vs [Competitor] Cleaning coatings”“How to use [product] if
[situation]”

* “Best Cleaning flooring for garages in Melbourne”

* “How to prep concrete for Cleaning if [condition]”

mvdigitalitsolution.com - APU AICH
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4. Al-Optimized Content

Be discoverable where Al curates answers:
* Make blog content summarizable for Al tools like ChatGPT

e Use schema markup for project details, reviews, and FAQs

e Answer questions as a helpful guide, not just as marketing content

The Big Idea

People don't just search for products anymore.They search for trust.
And if they can’t find it in the invisible middle?
They'll keep moving until they do.

CHAPTER 7

Package Your Proof

by Apu Aich

Turn Your Cleaning Projects into Searchable Assets
Most Cleaning contractors do excellent work and move on, but the

most successful operators turn every project and client success into

a discoverable asset that attracts new leads.

That means:
* Project Case Studies: Showcase your Cleaning, flooring, garage,

industrial, or commercial projects with before-and-after images.

e Social Media Snippets: Turn client conversations,

project highlights, or time-lapse videos into posts CASE 3
for Instagram, TikTok, or LinkedIn. 3/ sTuoO
e Client Testimonials: Collect and share feedback from

residential and commercial clients to build trust.

* Processes into Frameworks: Document your Cleaning
application methods, preparation techniques, or main-
tenance tips as guides for your audience.
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The Snowball Effect:
* More Proof » More Credibility: Prospective clients see real results

from real Australian projects.

* More Content » More Discoverability: Each asset can appear in

Google, social media feeds, and Al tools like ChatGPT.

* More Assets » More Leverage: Let your past work do the selling

for you.

Package your proof. Make it searchable.
Then let it work for you while you sleep, turning every completed

Cleaning project into a lead-generating machine.

CHAPTER8

Outbound is Just Another
Se ar Ch by Apu Aich

Why Cold Outreach Fails Without Context

If you're doing cold outreach DMs, emails, calls, even retargeting
you're not interrupting buyers.

You're just dropping an unexpected search
result into their lap.

And what happens next? They look you up.

Your First Message = A Query Trigger

Let's say you reach out to a potential client:

iv‘ mvdigitalitsolution.com - APU AICH

Digital It Solution



NEW ERA OF SEARCH

“Hi [FirstName], | specialize in premium Cleaning flooring solutions
for homes, garages, and commercial spaces across Australia. I'd love

to discuss how we can transform your space.”

They might ignore it. But if they're even remotely curious, they'll:

Google you

Check your LinkedIn

Skim your website

See if others have mentioned you
Ask ChatGPT if you're any good

Cold outreach starts the search journey
What they find determines whether the conversation ends or begins.

After you message them, the buyer silently asks:

e “Who is this person?”

e “Do they look legit?” n
e “What do other people say?”

e “Have they helped someone like me?”

e “Can | trust them?”

They're not deciding whether to reply.
They’re deciding whether to believe.

Outbound Works When Your Search Presence Works

The best cold outreach isn't cold—it's preheated.

Here’s how to warm it up:

1. Google Yourself First
What shows up when someone types your name or brand? If it's

vague, irrelevant, or outdated—you lose by default.

mvdigitalitsolution.com - APU AICH
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2. Link to Proof, Not Just Promises

Outreach shouldn’t just say what you do—show:
e Case studies _—

e Screenshots of client wins
e Testimonials
e Public shoutouts

Real before/after examples

3. Make the Buyer’s Backcheck Easy
People will look you up—so make sure:

e Your social bios align
e Your website is fast and clear
e Your content answers real problems

e Your brand shows up off-platform (Reddit, YouTube, etc.)

4. Align Your Message with Their Search Intent
Don't pitch generic offers. Frame outreach around problems they've

likely searched before.

The Takeaway.

Outbound isn’t about volume anymore. It's about alignment with

what buyers want to find when they get curious

If your outreach leads to a dead
end online?

You'll stay cold—no matter how clever your opener was.
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CHAPTER9

Don’t Just Post—Position
by Apu Aich

Why Random Content Doesn’t Get You Found

Posting content is easy. Posting positioned content is powerful.

Positioned content:

e Solves a clear problem

e Uses searchable language

e Matches what your target client would type

e Ends with a CTA or path to work with you

SOLVING

o

problem Thinking soluTion

This makes your content findable and monetizable

You're not just building a following. You're building a funnel—from
search to trust to action.
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CHAPTER 10

Reputation Compounds
Like SEO by Apu Aich

Why Your Past Work Powers Future Discovery

The internet doesn'’t forget. That's bad news for people trying to hide.

But great news for those building searchable reputations.

Every Win You Share Becomes a Ranking Signal

Helped a client grow?
Fixed a tricky problem?

Build something useful?

If you document it—even lightly—it stacks:

Twitter thread e Review

Linkedln carousel

Case study

Client shoutout Loom breakdown

Screenshot e Community comment

Each one becomes a proof snippet that shows up when someone
searches your name, brand, or service. t's the digital version of
copound interest.

in
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Buyers Find You Through What You’ve Done, Not
What You Say

People don't trust self-promotion. They trust evidence. When buyers

search, they're not just looking for services.

They’re looking for reputation markers:

Who have you helped?
Do people talk about you voluntarily?
Are you visible in real conversations, not just polished ads?

Have you taught or shared anything useful?

The Best Time to Post Results Was Yesterday

You don’t need to be a “creator.”

You just need to leave breadcrumbs.
Every time you:

e Win a deal

Solve a problem

Get a DM from a happy client
e Say something smart in a Slack group

Pause and ask: “Can | turn this into something Google can find?”

Repetition Builds Recognition

Most buyers need multiple touchpoints before they convert

The more your name shows up—consistently, credibly, and across
platforms—the faster you become a safe choice.
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That’s why your reputation is part of
your search moat.

No one can replicate your exact footprint, proof, or experience.
It's your most defensible asset.

The Takeaway

SEO isn't just for websites—it's for people.

Your name can rank.

Your results can echo.

Your reputation can scale without you chasing.

But only if you document.

CHAPTER 11

Search is a System by apu aich

How to Make Being Findable a Habit, Not a Headache
| think visibility is a one-time push. But it's a system.

A simple weekly habit can keep you top of mind and top of
search.
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Try this routine: I

e Share 1 piece of proof (result, win, testimonial)
e Answer 1 common question your audience has WIN

e Refresh 1 profile or landing page

e Connect with 1 new relevant person E

It takes 30-60 minutes a week. But it compounds forever.

Being findable isn't about hustle. It's about consistency. When you
un the system, search works for you.

Thank you for investing your time into “The Death of SEO? Or the
Birth of Search Everywhere Optimization.

| wrote this with one goal in mind: to help Australian Cleaning busi-
ness owners see beyond the old Google-only game and start show-
ing up in the moments where real decisions about flooring, coatings,

and industrial Cleaning services happen.

If there's one takeaway, it's this: Visibility alone is not enough

— validation wins

You now have the frameworks, strategies, and mindset to start build-
ing trust-driven visibility across every platform that matters to your
clients—whether they're searching for residential garage floors in
Melbourne, commercial coatings in Sydney, or industrial Cleaning

solutions across Australia.
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“The world of search has changed forever.
But here’s the truth: you're not behind — you’'re
right on time.”

Share 1 piece of proof (result, win, testimonial)

Answer 1 common question your audience has

Refresh 1 profile or landing page

Connect with 1 new relevant person

- APU AICH

)
N‘ mvdigitalitsolution.com
Digital It Solution



